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In this paper, a contingency valuation method is presented to measure households' willingness -to-pay based upon altruistic motives. We investigated the types of valuation biases , which might be generated in valuating households' willingness-to-pay through questionnaire surveys , and presented the measures to concur the double counting biases and to manage protest bids related to the survey itself , which could be inherently appeared in valuating willingness-to-pay based upon altruistic motives . The applicability of the methodology presented in this paper is investigated by an application example .
